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Holding Out for a Tragic Hero
	Arthur Miller’s Death of a Salesman does not set the stage for a tragic hero of mythical proportion to grace the stage. The action centres around the Loman house, home to the protagonist Willy Loman that is also inhabited by Willy’s wife, Linda, and two adult sons, Biff and Happy. The Loman house seems illusionary with the “air of the dream [clinging] to the place” (Miller 11), and the sound of a flute, “small and fine, telling of grass and trees and the horizon” (Miller 11) that plays in the background which hints at the Lomans’ life-long obsession to achieve the American dream of financial prosperity. The American dream consists of three visions that Death of a Salesman associates with monetary gain: the dream of the frontier that characterizes America as a land of opportunity wherein people can profit by conquering the wilderness through market expansion and land development. The second vision is the dream of liberty which states that all men are equal, but American economics misconstrues the dream of liberty as a promise that every American can become equally wealthy which is paradoxical – if everyone is wealthy then no one is. The third vision is the dream of material success and upward mobility that in Death of a Salesman the American business world proffers through commercialism, consumerism, and false advertisement which instead results in financial ruin for consumers who buys into it. Willy Loman, as an overworked, sixty-three-year-old salesman and sole breadwinner of the Loman family who struggles to make ends meet, exposes how the American business world warps the American dream through consumerism, commercialism, mass-marketing, land development, and false advertisement into an unsustainable and self-destructive ideology that eats away at America, turning it from a land of opportunity into a 
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wasteland. Willy unwittingly is a source of the “lack of choices, opportunities, and escapes for the characters” (Thompson 332) in Death of a Salesman to achieve financial prosperity because Willy’s profession as a salesman to push merchandise primarily through people skills rather than by advertising quality consumer products perpetuates commercialism. Despite having insider knowledge of how the American business world makes a profit through false advertisement, Willy himself falls into a self-made trap of consumerism by buying mass-marketed, brand name appliances to make the American dream of material wealth a reality for the Loman family which contrarily sinks them into further financial ruin by having to endlessly pay to repair the broken-down appliances with every pay check. In consequence, Miller’s Death of a Salesman has all the hallmarks of an Aristotelian tragedy. Aristotle’s Poetics provides a commentary on Greek tragedy that not only defines characteristics of tragedy in Greek theatre, but also critiques which principles of tragedy are the most effective in provoking an emotional response from the audience, particularly pity. Tragedy is a form of imitation which Aristotle specifies “is not an imitation of persons, but of actions and of life” (Aristotle 11) that Miller’s Death of a Salesman demonstrates in Willy’s pursuit of the American dream to strike it rich in the business world. It is Willy’s well-intentioned aim to provide for the family which misses the mark and causes the Lomans continual emotional and financial suffering that earmarks Willy Loman as the tragic hero of Death of a Salesman. A tragic hero is a character that is neither wholly good or bad who makes an error in judgement out of ignorance which triggers an action that causes intense suffering to themselves and others, usually within close familial relationships. The profiling of Willy Loman as the tragic hero of Death of a Salesman is subject to some scholarly criticism, as Robert A. Martin stipulates in the article The Nature of Tragedy in Arthur Miller's "Death of a 
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Salesman that “Willy is criticized for being “too little” or “too common” to meet the supposed requirement of Aristotle … that tragedy can only affect noble beings” (Martin 99). The play itself even speaks against Willy’s character in the words of Willy’s own wife, Linda, who can hardly find a kind word to say in defence of “Willy Loman [who] never made a lot of money. His name was never in the paper. [And] He’s not the finest character that ever lived” (Miller 56). Willy’s constant financial struggles appear too ordinary a conflict for an audience to be emotionally invested in, and there is also the problem of Willy’s extra-martial affair as a seemingly amoral act that speaks against Willy’s character as not being pitiable enough to be considered a tragic hero. It is Willy’s necessity for a human connection to confirm for himself that Willy is a successful businessman which resembles the strongest form of recognition in a tragedy that marks Willy as the tragic hero of Death of a Salesman. Recognition is a movement from ignorance to knowledge that enables a tragic hero to realize their past mistake which is responsible for their current suffering, and enables them to set about fixing their error. 
The pursuit of the American dream in the business world to provide material wealth for the Loman family causes Willy to lose sight of what human connections are most important in validating Willy’s successfulness as a salesman. The profession of a salesman complicates Willy’s ability to have a human connection with people in the business world as Willy objectifies himself through building a rapport with buyers to sell merchandise. Willy’s dehumanization by selling himself like a consumer product prevents other characters from taking pity on Willy which causes the salesman to suffer financial hardship. The experience of a recognition humanizes Willy again whose reconciliation with Biff restores the human connection between father and son, and validates Willy’s successfulness as a businessman whose job enables Willy 
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to act as the family provider for the Loman family. Willy Loman is the tragic hero of Miller’s Death of a Salesman whose imitation of the American dream exposes how the American business world complicates Willy’s ability to find a human connection to validate himself as a successful businessman.  
	 Imitation is an overarching theme of Death of a Salesman wherein characters attempt to achieve financial prosperity by imitating the actions of other financially successful individuals in the belief that they will copy their success. The dream of the frontier infuses the American landscape with the symbolism of new beginnings and opportunities for entrepreneurial economic activity which suggests that taming the wilderness yields material wealth in some form in Death of a Salesman whether it is a vegetable garden, diamonds, market expansion, building developments, or new life like a colt. The pursuit of the American dream is a long-running tradition in the Loman family as three generations imitate the dream of the frontier, taming the wilderness to make their fortune. Despite that Willy recalls the business ventures of two Lomans as success stories, there is inconclusive evidence, even evidence of fraud, that exposes the limitations of the American dream as an empty promise of material wealth. 
The first generation of the Loman family who pursues the American dream is Willy’s father who exemplifies the dream of the frontier, as the father travels across American in a covered wagon with a family in tow. Willy’s father is an early pioneer of the business world and collects up raw materials to handcraft flutes “with one gadget [that allowed him to make] more in one week than a man like [Willy] could make in a lifetime” (Miller 49) that seems to confirm that Willy father accomplishes the American dream of financial prosperity. The product that 
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Willy’s father mass-produces are flutes and Willy’s most vivid memory of the father relates to “some kind of high music” (Miller 49) which is the father playing a flute that alludes to the successfulness of Willy’s father at achieving the American dream. The high-pitched sound of the flute resembles whistling which, in Willy’s opinion, is a habit that only rich people can get away with doing in the workplace. Willy’s aversion to whistling relates to conceptions about classism in the American business world as Willy explains while giving career advice to Biff that “You don’t raise a guy to a responsible job that whistles in the elevator” (Miller 60). This in an inditement on professionalism in the workplace on how to climb the corporate ladder because “Everybody likes a kidder, but nobody lends him money” (Miller 64). The rich can afford to whistle and play at sports or toy around with hobbies without the financial consequences of acting unprofessional because they have money which affords them the opportunity to be idle; however, a penniless businessman like Biff cannot joke around by “whistling whole songs in the elevator like a comedian” (Miller 60). Desirous behaviour in the workplace creates distrust between employees and business owners, and jeopardizes opportunities for investors to help entrepreneurs start up a business.  which prevents Biff tries to do by appealing to Bill Oliver for a loan to start-up a sporting goods company. The memory of Willy’s father playing on a flute which makes a whistle-like noise suggests that the father accomplishes the American dream of financial prosperity by having the freedom that wealth affords to entertain himself on the very instrument of the man’s success.  
The second generation begins with Ben Loman, Willy’s deceased older brother, who as a vastly wealthy businessman appears to exemplify the American dream for Willy who looks to Ben for advice on how to be successful in business, but legitimately Ben succeeds in business 
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without really accomplishing the American dream. This perhaps is the reason why Willy cannot get an answer out of Ben to discover the secrets to success in the American business world, although Ben being a figment of Willy’s imagination may also contribute to this inability to pass on that information. Ben initially strikes out for Alaska, the “a new continent at [the Lomans’] doorstep” (85), and claims that the only means necessary to strike it rich is to “Screw up your fists and … fight for a fortune up there” (Miller 85). Despite Ben’s pep talk which echoes the ideal of hard work paying-off that is central to the American dream, Ben stumbles upon success through personal error. Due to “[Ben having] a faulty view of geography … instead of Alaska, [Ben ends] up in Africa” (Miller 48) and amasses a fortune from diamond mines in the African jungles. Despite that Ben is an American, the attainment of monetary wealth in another country invalidates the concept of the American dream since part of Ben’s fortune that includes a valuable investment in Alaskan timberland is bought with Ben’s imported fortune in African diamond mines, and implies that the dream of material wealth in America is unattainable without outside sources. Although Ben appears to be a successful businessman who accomplishes the dream of material wealth as Willy often associates Ben in imaginary conversations with diamonds – the material wealth that makes up Ben’s fortune, Ben fraudulently accomplishes the American dream and invalidates its promises that anyone can achieve material wealth and upward mobility within the country. 
Willy Loman pursues an urbanized version of the dream of the frontier in the concrete jungles of American cities as a travelling salesman. Willy travels to parts unknown to “the Wagner Company [which Willy works for that] didn’t even know where New England was” (Miller 15) that leads to new market expansion. Contrary to Ben, the material wealth that Willy 
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amasses of brand name appliances with “the biggest ads of any of them” (Miller 36) gets associated with garbage. Willy complains that “I’m always in a race with the junkyard” (Miller 73) because the appliances that are suppose to symbolize material wealth are in constant need of repair which consumes most of Willy’s commission. Willy’s describes the appliances as eating the Lomans out of house and home the way “the refrigerator consumes belts like a goddam maniac” (Miller 73), and exposes the parasitic affect that consumerism has on Willy who buys into it to make himself feel wealthy, but instead falls into financially ruin. 
The third generation of the Loman family that pursues the dream of the frontier is Biff, Willy’s eldest son, who works on ranches “in Nebraska [where] I herded cattle, and [in] the Dakotas, and Arizona, and now in Texas” (Miller 22) taming the wilderness in the form of animals; however, the lack of financial prosperity that Biff earns on the frontier herding cattle makes Biff feel self-conscious about himself with the fear of amounting to nothing because Biff’s not climbing the corporate ladder or making millions which Willy dreams will happen to Biff. Despite that Biff imitates the American dream by working on the frontier, because financial prosperity is not forthcoming for Biff it negates the idea that anyone through hard work can make themselves rich in America. 
	Willy strays from tragic convention that Aristotle stipulates is an imitation of actions, and instead attempts to through mimicry by following the steps other successful businessman in the hopes of making himself a success story. There is a superficiality to imitation that Death of a Salesman through Willy Loman’s who imitates the actions of a wealthy individual in the belief of copying their success, but fails to achieve financial prosperity. Willy’s idolization of Dave Singleman, an eighty-four-year-old salesman who characteristically wore green velvet slippers 
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while working from the comfort of a hotel room. Singleman, who projects the image an of material wealth, exemplifies the American dream for Willy who comes to believe “that selling was the greatest career a man could want” (Miller 81) for all the popularity and material wealth the job appears to offer.  Although Willy characterizes Singleman as lying in the lap of the luxury and being a financial success so late in life, Willy fails to consider the probability that Singleman must continue to work at the age of eighty-four to maintain that level of financial success by keeping in touch with buyers. Charlene Fix, in the article “The Lost Father in Death of a Salesman”, notes the inherent contradiction of Willy’s appraisal of Singleman as a wealthy businessman who lives a life at ease, as Fix states that “Singleman sells charisma, and … his description bears a taint of sleep and death: [as] he works out of a hotel room shod in the hue of grass and leaves … and [is] a very old man in a train doubling as a coffin when he dies” (Fix 468) which portrays Singleman as a man who works himself to death. Singleman death that occurs while travelling in New York foreshadows Willy Loman’s death as an out of work travelling salesman who commits suicide in a car crash to make money from a life insurance policy. Willy experiences firsthand how the loss of business contacts leads to financial ruin when money becomes scarce as “[Willy’s] old friends, the old buyers that loved him so and always found some order to hand him in a pinch” (Miller 57) retire or die, and there are no more buyers that Willy formerly built a rapport with in order to increase sales which eliminates opportunities for Willy to make an income. The most appealing aspect of being a salesman for Willy Loman is the human connection not only for the popularity, but also that it assures financial success by always having buyers to contact in order to generate income; however, Willy shows himself to be easily taken in by appearances in through the reminiscence of Singleman’s funeral with a 
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mass-attendance of buyers and fellow salesman there to pay their respects. Despite Willy’s assertion that Singleman dies a widely beloved a man, the failure to mention any names at all of particular friends or family in attendance at the funeral reveals that Singleman has no personal relationships, only business contacts and admirers. Imitation gives the illusion of financial success which the American dream insinuates anyone can achieve, but Wily Loman’s mimicry of wealthy businessmen with the intention of copying their material wealth amounts to nothing because imitation does make a person that thing they wish to emulate.  
	The American business world complicates Willy’s imitation of the American dream to achieve material wealth by creating tension between the ideals of courage, freedom, and hard work integral to the American dream that gets caught up with a materialistic form of success. Commercialism and false advertisement that American business world utilizes to create a vicious cycle of consumerism to increase profits undermines the American dream’s promise of material wealth. Although mass-marketing can provide every American the opportunity to own the same brand name products as a means to create financial equality that makes the dream of liberty sustainable; however, commercialism undermines the dream of material success as the mass-produced, cheaply-made merchandise drains the financial resources of the Loman family who are “always in a race with the junkyard” (Miller 73) to fund the repairs for their appliances which are practically rubbish. Howard Wagner, owner of the Wagner Company and Willy’s boss, is the embodiment of the American business world in Death of a Salesman. As the owner of a sales company, Howard understands the tricks of the trade in the consumerist culture of America to encourage people to buy merchandise by bending the truth in advertisement to make a product more sellable for increase profits. Howard demonstrates the persuasiveness of advertisement to 
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convince a person to buy into consumerism through the purchase of a worthless object on a fellow salesman, Willy Loman. When Willy attempts to talk business with Howard to secure a small salary for himself, Howard instead talks Willy into thinking of buying a wire-recorder in a sales pitch that gets Willy emotionally invested in the purchase of a wire-recorder that would serve Willy no practical purpose. Howard’s sales pitch to Willy begins with the premise that Howard originally “bought … [the wire-recorder] for dictation” (Miller 77) as a practical device for work. Howard then dresses-up the wire-recorder as a multi-purpose device and demonstrates “[that] you can do anything with it” (Miller 77). Howard plays back recordings of the Wagner family talking, reciting, and whistling into the device that convinces Willy, a salesman who should be wise to how advertisement dresses-up the truth about consumer products to make them sell. Howard describes the wire-recorder as “the most fascinating relaxation” (Miller 78) that speaks to Willy personally as an overworked salesman who is exhausted from working “ten, twelve hours a day” (Miller 37) in a road business just to pay the bills. Howard’s use of the wire-recorder to have a mechanical relationship with Howard’s wife and children by listening to their voices on it while away from home perfectly captures Willy’s desire to spend more time at home with Linda and their sons sales pitch gets Willy emotionally invested in the idea of purchasing a wire-recorder. Once Willy becomes emotionally invested in the wire-recorder and tells Howard “I’m definitely going to get one” (Miller 78), Howard undermines the sales pitch by speaking frankly to Willy about what practical purpose would a wire-recorder serve Willy. Since Willy can listen to radio programs through the car radio, Willy has no need to purchase a wire-recorder to tape whatever “[Willy] must be missing on the radio” (Miller 78) at home. Howard exposes the tricks that advertisement uses to dress-up consumer products to advertise them as serving a 
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myriad of purposes to appeal to wider market of customers for increase profits. Howard represents the acquisitiveness of consumerism in America as someone who is always in possession of latest products like a “camera … and bandsaw” (Miller 78) and now a wire-recorder that excites Howard’s desire to own them for entertainment purposes rather than out of necessity. The success of Howard’s sales-pitch of the wire-recorder by getting Willy emotionally invested in the purchase of the device reveals the secret to a salesman’s success in convincing buyers to purchase merchandise by selling themselves like a commodity. The profession of a salesman involves not only the selling of merchandise, but the salesman’s ability to sell himself to buyers by building a rapport with them through people skills and good looks to make buyers more inclined to purchase their products. Willy’s practice of selling himself to push merchandise begins to have a dehumanizing effect on Willy. The buyers interact with Willy in the business transaction as a product that they are buying into along with the sale of merchandise that turns the rapport between Willy and the buyers into a strict business transaction. Willy’s objectification of himself leads other characters to perceive Willy as a consumable product that prevents other characters from developing a human connection with Willy that could validate the salesman’s successfulness or to sympathize with Willy’s financial troubles. Howard’s decision to fire Willy, who is a liability to the sales company because of Willy’s “crack [ups]” (Miller 79) which hurts business since Willy cannot make sales, reveals how Howard views Willy as a cog in the machine that when it proves dysfunctional must be gotten rid of. Willy cannot get Howard to take pity on Willy’s financial situation because of the lack of human connection that Willy thinks is missing from the American business world. Willy’s objectification of himself to make a profit also turns consumerism into a self-made trap as Willy determines to remain ignorant of the 
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fact that appearances do not denote quality. Willy buys into brand name appliances that give the appearance of quality because that they have “the biggest ads of any of them” (Miller 36), but they break down constantly which puts Willy in a position of financial ruin by spending money to repair them when every paycheck comes. For Willy if a consumer product has the best-looking appearance apart from any other brand name appliance then its appearance must justify that it is worth spending the money on. Willy traps himself in a paradox of consumerism because of the value Willy places on appearances that factor into how Willy makes a profit as a salesman. Willy cannot afford to disbelieve in appearances because in the profession of a salesman you are not only selling a product but also yourself to build a rapport with buyers, which makes them trust in Willy and by extension the quality of merchandise to purchase it. If Willy comes to the realization that appearances do not denote that a product is not worth spending money on then it will invalidate Willy’s sense of self-worth, as Cardullo stipulates “These [salesmen] do not sell “stuff,” they sell illusion—or themselves in the form of their winning personalities” (Cardullo 29) because it is Willy’s good looks that convince buyers to invest their money in the salesman’s merchandise. Even though Willy’s assessment that outward appearance reflects the products quality which proves false every time the Lomans’ mass-marketed appliances breaks-down, Willy cannot bring himself to admit that looks do not reflect quality and monetary worth because to do so would invalidate Willy’s perception of himself as a successful businessman. Since Willy works on commission it makes it appear that buyers are buying into Willy as a consumer product along with the merchandise the salesman is selling them. The deceptiveness of advertisement that makes money off of appearances traps Willy within a vicious cycle of consumerism and that 
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both sustains Willy’s perception of himself as a successful businessman and subjects the Loman family to financial ruin. 
	 Recognition is a significant progression of character development for a tragic hero that marks a movement from ignorance to knowledge about a past action that results in suffering for themself and others. The tragic hero must comprehend how their actions bring about that suffering and discern a course of action to remedy the harm done. In Death of a Salesman, Willy’s harmartia is the extra-marital affair with Miss Francis who is “a buyer … for J.H. Simmons” (Miller 120) that Willy conducts business with in Boston. Biff’s discovery of the affair exposes Willy’s unsuccessfulness in the business world. The affair is not only a form of emotional supplementation for Willy who is desperately lonely being away from the family of the road, but a business transaction that resembles how Willy makes a sale. Willy flirts with Miss Francis in exchange for getting “put … right through to the buyers” (Miller 39) in order to make more money. Willy’s affair can be seen as attempt to do good for the Loman family to increase business profits to pay-off the mounting bills back at home, but it misses mark because Biff believes that Willy betrays the family, particularly Linda, because Biff sees Willy gift Miss Francis three pairs of silk stockings. Willy’s failure to provide for Linda’s needs who wears darned stockings destroys the illusion Willy’s built of himself through half truths and boasts of being a successful businessman, as Biff now thinks of Willy as a “phony little fake” (Miller 121). The loss of Biff’s confidence in Willy, who as the eldest son Willy invests all the family’s hopes of realizing the American dream by making Biff a big businessman, leads to no only Willy’s psychological turmoil, but also destroys Biff’s financial future who refuses to finish high school and scorns Willy’s dreams to make Biff a successful businessman. The damage done to Biff and 
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Willy’s relationship can only be reconciled through a recognition of the strongest kind – the recognition of another person. Aristotle’s Poetics notes that “There are [different] kinds of recognition” (Aristotle 19) and rates their effectiveness according to how artistic and emotionally impactful they are to make a tragic hero knowledgeable of their hamartia. The weakest form of recognition is through tokens as Aristotle reasons that they are the least creative, but particularly in Death of a Salesman the use of a token to bring about recognition proves ineffective because it fails to change Willy’s mindset about himself as an object. The token that Willy interacts with is “a length of rubber pipe” (Miller 59) to be attached to “a new little nipple on the gas pipe” (Miller 59) that Linda discovers as an implement in one of Willy’s plots to commit suicide to cash Willy’s insurance policy that is worth twenty thousand dollars. The rubber pipe as a token is ineffective as a form of recognition because it fails to change Willy’s mindset about himself that “[he’s] worth more dead than alive” (Miller 98) as the idea of cashing in one’s own life for money is indicative how Willy still sees himself as having a price tag on himself. Although the rubber pipe as a token fails to incite recognition it does reveal important information about the reason Willy determines to commit suicide, not only to bring about material gain, but also an emotional response from Willy’s family and the business world – to evoke their pity. Biff challenges Willy’s resignation to commit suicide as a call for attention when Biff questions the purpose of the rubber pipe and asks “What is this suppose to do, make a hero out of you? This supposed to make me feel sorry for you?” (Miller 130), and causes Willy to fear facing failure yet again if committing suicide fails to bring a human connection to Willy from a lack of mourners at the funeral because “They’ll be no pity for you, you hear it [Willy]? No pity!” (Miller 130) which would invalidate Willy’s success as a salesman by being widely beloved 
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throughout all the American states that Willy does business in. The desire for a human connection to validate Willy’s successfulness as a salesman mirrors the strongest form of recognition with another person because it provides the opportunity to recognize the impact Willy’s actions have on another person that causes them to suffer. Biff is the best candidate for the person with whom Willy experiences a recognition with as Biff’s relationship as Willy’s son provides the human connection that validates Willy’s successfulness as a businessman to provide for the Loman family’s needs, but Biff also provides Willy with information about the worthlessness of consumerism in providing material wealth on the basis of desire. Biff recounts the theft of a fountain pen from Bill Oliver, the owner of a sporting goods company, and Biff’s desire to have a piece of material wealth that Biff later realizes adds no real value to life compared to “the work and the food and time to sit and smoke” (Miller 132) that Biff sees as making life worth living through self-satisfaction as suppose to having others validate Biff’s own sense of self-worth by making himself appear like a successful businessman in their eyes. Biff restores Willy’s humanity through a re-enaction of the Willy’s bartering with Howard Wagner for “a little salary” (137). Willy can sell for that places a price on Willy’s sense of self-worth. Biff challenges Willy’s perception of himself as a piece of merchandise object and claims “I’m a dime a dozen, and so are you!” (Miller 132) which again places a price on Willy who counteracts its dehumanizing effect with the self-assertion that “I am not a dime a dozen! I am Willy Loman, and you are Biff Loman” (Miller 133) which indicates the restoration of Willy’s humanity in the refusal to define himself by monetary terms. Biff’s restoration of Willy’s humanity through the recognition of the son’s love for the father provides the human connection that validates for Willy the successfulness of being a businessman and gives back to Willy a sense of purpose as 
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the family provider. An earlier reversal that occurs in Death of a Salesman is a change in family dynamics among the Lomans when Willy faces unemployment and indignantly states “I can’t throw myself on my sons. I’m not a cripple” (Miller 84) because it signifies further failure for Willy as a father who cannot maintain the role of a family provider. Linda’s changes to the familial roles by placing and expectations on the sons, Biff and Happy, that “attention must finally be paid” (Miller 56) to their father through their financial support. Linda’s well-meaning attempt to take the financial strain off of Willy instead becomes harmful to Willy’s sense of self-worth by contradicting Willy’s sense of duty to the family as a father figure who ought to be the family provider, and also invalidates Willy’s successfulness as a businessman to financially support a family. Linda’s ultimatum that Biff and Happy must assume some responsibility to financially support their father introduces the language of the American business world into the domestic sphere. Linda characterizes the necessity of the sons to financially as if they are maturing investments the parents must now cash in which monetizes family relationships. Willy’s determination to commit suicide for the insurance money is an attempt to restore the paradigm within the family that the parent takes care of the financial needs of their children who are meant to be the parent’s legacies, as Martin in the article comments that “Willy does act freely, not in destroying himself out of a sense of desperation and self-pity, but in sacrificing what is left of his life to provide a more secure future for Biff” (Martin 101). Although Biff perceives Willy’s death as a senseless tragedy because “He had all the wrong dreams” (Miller 138) that Willy seemingly cashes in which costs Willy’s life, it does not negate the knowledge that Biff impresses upon Willy who takes action to provide for the welfare of the family that loves and validates Willy’s successfulness as a businessman. 
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	In conclusion, Willy Loman as the tragic hero of Miller’s Death of a Salesman exposes the limitations of the American dream to guarantee financial prosperity to the populace as commercialism which fuels the American business world turns the American dream’s promise of material wealth into a vicious cycle of consumerism that is bringing America to economic ruin. Death of a Salesman concludes with a tableau of mourners around Willy Loman’s grave, and although none of Willy’s old friends or business associates are in attendance, the few characters that are present to share fond memories of Willy are all immediate family who are known by name: Linda, Biff, Happy, Charley, and Bernard. It is not the funeral that Willy dreams of with a mass-attendance of friends and admirers from every corner of America, but Willy’s small funeral party makes for a greater display of “respect, and comradeship, and gratitude” (81) that contradicts Willy’s belief that these qualities were lost in the American business world. Willy does not die the death of a tragic hero, but the final image of the play with Willy’s closest relatives around the dead man’s grave sharing fond memories of the beloved father figure, and Charley who validates the hardships in a salesman’s line of work confirms that Willy Loman does die the death of a salesman.  
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